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PRESS ADVERTISING

PRESS ADVERTISING
KHALSA AID

“HASHTAGS DON'T HEAL”

DDB MUDRA GROUP )
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OUTDOOR ADVERTISING

2 E—— i — \
POSTER ADVERTISING FREE FORMAT

Tic ac inoia [ _
“RAW MANGO MAN"

BBH COMMUNICATIONS INDIA




DIRECT MARKETING COMMUNICATIONS



ART DIRECTION



CRAFT FOR ADVERTISING



WRITING FOR ADVERTISNG



BRANDED CONTENT



BROADCAST TV / PROMOS



FILM ADVERTISING

AD / PROMOTIONAL FILM (1 - 30 SECONDS)
SANOFI INDIA } . ‘_
“JOLLY UNCLE" o 7
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FILM ADVERTISING



FILM CRAFT

ANIMATION & SPECIAL EFFECTS

KROK FILM FESTIVAL i

“KROK STEPS"

CASTING & PERFORMANCE
SANOFI INDIA
“JOLLY UNCLE"

EARLY MAN FILM

CINEMATORGRAPHY

JIMMY NELSON FOUNDATION

“BLINK. AND THEY'RE GONE.”

ANIMATION & SPECIAL EFFECTS
HOTSTAR
“SUPERHEROES”

EARLY MAN FILM

CASTING & PERFORMANCE |
-

BUNDL TECHNOLOGIES / SWIGGY

“SWIGGY CARROM”

EARLY MAN FILM

CASTING & PERFORMANCE
HOTSTAR
“HOTSTAR SUPERHEROES“

EARLY MAN FILM

DIRECTION
SANOFI INDIA
“JOLLY UNCLE”

EARLY MAN FILM




FILM CRAFT

DIRECTION
HOTSTAR
“SUPERHEROES”

EARLY MAN FILM

!

PRODUCTION DESIGN
HOTSTAR

“SUPERHEROES"

EARLY MAN FILM

USE OF MUSIC

JIMMY NELSON FOUNDATION
“BLINK. AND THEY'RE GONE.”

S
WUNDERMAN THOMPSON INDIA




EXPERIENTIAL MARKETING & ACTIVATIONS



TOPICAL ADVERTISING



PUBLIC SERVICE ANNOUNCEMENTS

PSA - PRESS ADVERTISING :
KHALSA AID [IRL | i e

"HASHTAGS DON T HEAL’ _
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DDBE MUDRA GROUP




CREATIVITY FOR GOOD



CROSS PLATFORM / INTEGRATED



KYOORIUS
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DIGITAL MARKETING



MOBILE MARKETING



DIGITAL AUDIO & VIDEO



SOCIAL MEDIA



CREATIVE USE OF DATA



CRAFT FOR DIGITAL & MOBILE MARKETING



CRAFT FOR DIGITAL AUDIO & VIDEO

DIRECTION
HOTSTAR

“SUPERHEROES“

DDE MUDRA GROUP

- SOUND DESIGN

wIULE Uigl EEon veusie visits

- KIA MOTORS INDIA

. “TWO LITTLE FEET” |

— =
I INNOCEAN WORLDWFDE COMMUNICATION
E___
More than 724K Ad Clicks
fas More than 3Mn Ad Engagements

(») More than B3Mn Video Views




DIGITAL INNOVATION






TRADITIONAL MEDIA



DIGITAL MEDIA



EXPERIENTIAL MEDIA



CROSS PLATFORM / INTEGRATED






