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BERANDING & IDENTITY | BRANDING (RE-BRANDING) / VISUAL IDENTITY SCHEME

“‘REBRANDING A NETWORK OF
MULTI-BRAND CAR SERVICE CENTERS”

TARGETONE INNOVATIONS

NH ONE DESIGN COMMUNICATIONS




FANICIND

“FANKIND LOGO"
FANKIND




BOARD 2
NESTAWAY IDENTITY

A BRAND THAT SPEAKS

The brand, in the future, aims to have many engagement platforms and the design is
responsive (o these needs. The flexible identity can be squeezed and stretched to hold

messages and information, as well as become emaoji-type characters that communicate.

It can be floated over visual and textual material to give the subject matter emphasis.

The permeable nature of the branding engages a wide demographic across media
and platforms.

SQUEEZE IT!

STACK IT!

STUFF IT!

© STRETCHIT! r

MEBCHARDISE

BRANDING & IDENTITY | BRANDING {HE-BHAHDIHG} f VISUAL IDENTITY SCHEME '/
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“Women have
towork twice
asham:l"l.
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BRANDING & IDENTITY | VISUAL IDENTITY SCHEME FOR STARTUPS
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BRANDING 3: IDENTITY | BRAHII'IHG (RE-BRANDING) / VISUAL I[.'IEIleTIT‘lIr SCHEME
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“REBRANDING OF
TIMES INTERNET”

TIMES INTERNET

ANIMAL



BERANDING & IDENTITY | BRAND EXPERIENCE & ENVIRONMENTS
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“THE MOST PRECIOUS *
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BRANDING & IDENTITY | BRANDING (RE-BRANDING) / VISUAL IDENTITY SCHEME

I“EI.I.EMENTI!Y A HOME I.IVING BRAN:D"
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CLAY DESIGN STRATEGY |



Designed. Not built.

.”I

BRANDING & IDENTITY | DIGITAL BRAND EXPRESSION (SINGLE)

Ather’s believes In
thoughtfully designed o
products, with
user-experience at its realm.
This philosophy is well
cantiired in the concent
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BRANDING & IDENTITY | BRAHD EIPHESEIQH IH HE\HHG IMAGES - Hﬂ\fIHE IHAGE (EAMPAIEH) ?ﬂ :}
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PACKAGING DESIGN | SPECIALITY / SPECIAL-EDITION PACKAGING DESIGN (SINGLE) ﬂ_ﬂi
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“DIWALI GIFTING”
WALKING TREE l‘ F?




“THE MOST PRECIOUS
LIBRARY IN THE WORLD"”
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THE
STEPS
OF LUXURY.
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“THE STEPS OF LUXURY" "%

PERNOD RICARD INDIA




@ rubberband

fold motors

PACKAGING DESIGN | CONSUMER PACKAGING DESIGN (CAMPAIGN)

“RUBBERBAND"”

EXEMPLAR SYSTEMS

AJAY SHAH DESIGN STUDIO
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THE CAGE

forged for
flamboyance

PRODUCT DESIGN | INNOVATIVE PRODUCT DESIGN

“CAGE DECANTER”

SHAZE

SHAZE LUXURY RETAIL
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PRODUCT DESIGN | 3D PRINTED PRODUCTS

‘“‘THE MAASTER STROKE”

DOMS STATIONERY
FAMOUS INNOVATIONS
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ATHER

PRODUCT DESIGN | CONSUMER PRODUT DESIGN
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“ATHER GRID: PUBI.IC'CHARGING NETWORK"”

ATHER ENERGY

ATHER ENERGY




DESIGN FOR COMMUNICATION | POSTERS (GRAPHIC DESIGN) (SINGLE)

“TRANSFORM?”
F4W H ha
CENTRE FOR LAW & POLICY RESEARCH
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CRACKER & RUSH

HUMAN SETTLEMENTS
BANGALORE
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DESIGN FOR COMMUNICATION | DIRECT MAIL | VERY LOW VOLUME (CAMPAIGN)

“DYNAMITE MATCHBOX BOOK”

DYNAMITE DESIGN | J

DYNAMITE DESIGN |



The table has been seb and the television is on. Mot a trace
of the genacide that tore this sleepy town apart |ast night.
MUMBA' Almast o cue | hear a crash somewhese in the house.

PRESS CLUB

| fallow the sound o Find a kitchen torm apart by Bullets.

| realise too late that | am standing in a pool of congealnd
Photography exhibition, 11 to 21 February 2019 bloodl. The bedies of a young couple lie facedown on the floor.

Glass House, Mahapalika Marg, Azad Maidan, My stamach lurches. | spot 3 Earge rice canister in the carmer.
Fori, Mumbai, Maharashira 400 001

The lid has come off; that was the soind | heard, | peer inside
o see & little girl shivening on & bed of rice. She looks up
at me, her cheehs ear-stained and whispers a single word -

“Maa’. | tight back tears of my own as | reach for my camera,

DESIGN FOR COMMUNICATION | PHSTERE {GRAPHIC DESIGH) (CAMPAIGN)
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“BEHIND THE PHOTOGRAPH" 4
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MUMBAI PRESS CLUB
FAMOUS INNOVATIONS
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DESIGN FOR COMMUNICATION | POSTERS (GRAPHIC DESIGN) (CAMPAIGN)

WAL

“CREATING POSSIBILITIES” |
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CREATING POSSIBILITIES ’J ING POSSMILITIES s:s
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DESIGN FOR COMMUNICATION | CATALOGUES & BROCHURES (SINGLE)

“EMOTIONAL GEOGRAPHIC”
_WALKING TREE_

OPEN STRATEGY & DESIGN
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ULTRA THIN

“ULTRA THIN”

RECKITT BENCKISER / DUREX
FAMOUS INNOVATIONS




DESIGN FOR COMMUNICATION | POSTERS (GRAPHIC DESIGN) (CAMPAIGN)

“LIFE SHOULDN'T STOP WHEN PERIODS START"”

¥ CARMESI

d FCBINDIA ADVERTISING




DESIGN FOR SPACE | EXHIBITION DESIGN E 5
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I'.’IEEIGH FOR EPAEE | HOSPITALITY & WORKPLACE INTERIORS
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“A NEW BENCHMARK

" FOR A CHINESE QSR” |
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DESIGN FOR EPAEE | RETAIL DESIGN

“THE MOST PRECIOUS

LIBRARY IN THE WORLD”

OPEN STRATEGY & DESIGN




DESIGN FOR SPAI.':E | RETAIL DESIGN | |

“ATHER SPACE (CHENNAI)"

ATHER ENERGY
ATHER ENERGY
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DESIGN FOR EBITﬂHIAI. | EHTIHE MAEAZIHE DEEIGH FﬂR IHDPEHDEHT / THADE MAGAZIHEE (SINGLE)

“REFRAME 1"

MIRA MALHOTRA =




Emotional Geographic

I E . ﬂl"'

DESIGN FOR EDITORIAL | ENTIRE MAGAZINE DESIGN FOR INDPENDENT /| TRADE MAGAZINES (SINGLE)

“EMOTIONAL GEOGRAPHIC”
~ WALKING TREE

OPEN STRATEGY & DESIGN
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“A NIGHT IN THE HILLS” 20 TS

WESTLAND PUBLICATIONS

GRAPHIC DESIGN | BOOK FRONT COVERS (SINGLE)

SAURABH GARGE



Iesine Of Meguewst Tor T a1 ki

Evaluation Marrx

Al 1A

Vrapearat bom of Thmal

lisy of MLAS by R

FLF Cow wikanb
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GRAPHIC DESIGN | INTEGRATED GHAPHIEE
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“BRAND IDENTITY DESIGN"
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GRAPHIC DESIGN | PACKAGING DESIGN (CAMPAIGN) “ If'f
“ALSISAR HOTELS PACKAGING”

ALSISAR HOTELS
el

BOMBAY DESIGN CENTRE
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GRAPHIC DESIGN | PAEKAGIHE DESIGN (EIHGI.E]

“THE STEPS '6|= LU)(URY"

PERNOD RICARD INDIA
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ULTRA THIM

GRAPHIC DESIGN | POSTER DESIGN (CAMPAIGN)

RECKITT BENCKISER / DUREX

FAMOUS INNOVATIONS



ELEPHANT
IN THE ROOM
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GRAPHIC DESIGN | POSTER DESIGN {EIﬁGLE} i -
“ELEPHANT IN THE ROOM"” B
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Commumiti is a microbrewery in the bustiing suburbs of Bengaluru.
We wanted to let people know just hkow serious they were about

brewing local eraft bear 5o we decided to talk abaut the ingredient
that puis all the flavour into a pint of Communiti beer: its communiiy.

We designad an axtensive collection of pint E"-\?IE-'ET-'S that had all
the local nows, goss, complaints, rants and hoarsays printod on it.
Hilarlous. Witty. And even plain silly. 5o every time someans
caught up at Communiti for a beer or two, they caught up on all
the fresh, lecally brewed storles tod. It was an ode to the locals

from its very own neighbourhood pub.
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NO TRAFFIC WHO ELSE PEOPLE WHO
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FOI GRANNY TODAY., oM GILANT CLOCK / OM EENNE DOSA ARE CALLED
TQWEH nuqs AFRE FROM HEEBAL-ITES AND |
\ : NOT -0IDS, |
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uni Fitalng st communitl

“THE MICRO NEWS PINT GLASS
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“THE WORI.D OF UNICEF”
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Keeping India's Children Healthy
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ILLUSTRATION FOR DESIGN | INTEGRATED GRAPHICS

“BEYOND DRAGONS
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“THE REAL CURRENCY”

EVCOGHISE BREL CUHBERCY



ILLUSTRATION FOR DESIGN | POSTER BESIGH {CAMPAIGH}
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VERBALLY ABUSIVE MAN CUTS
OFF TONGUE TO WIN WIFE BACK
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Questions are made of simple words:
Who, what, why, when, where, how.
Simple words that have a tough ask.
In just a word the question says
There is a reason heyond

The most apparent one

Or the most placating.

It says that information is not a one-way street.
It says we want answerability, not just answers.

Questions find the reasons that make sense of our world,

e
"'-.....1._ L

WRITING FOR DESIGN | WRITING FOR INTEGRATED GRAPHICS SRR 5

Questions bring the clarity that truth needs.

“QUESTIONS ARE POWERFUL”
MUMBAI PRESS CLUB | oK
OPEN STRATEGY & DESIGN




Sure, coffee
lacks a few
social graces.
You would
s 201 VOU Spent
“COFFEE'S BEST FRIEND” )O

DUVAL ENTERPRISES BalFs of your Iife

FAMOUS INNOVATII.JI:S. Ca pt i Vity-




Kidnapped,
smuggled,
and well

nearly murdered

*COFFEE'S BEST FRIEND - BITTER”

== TOr
sO bitter?

FAMOUS INNOVATIONS

MCIITY




Poor coffee.
A century
of being called

the devil’s drink

“COFFEE'S BEST FRIEND - DEVIL" 4o o
DUVAL ENTERPRISES“ 1V c a I l’

FAMCﬁs.'NwAE'E iss u es B




Sure, coffee
lacks a few
social graces.
You would

too if you spent

FOR POSTER DESIGN (EIHGLE]
e - s maade. "m = SN

“COFFEE'S BEST FRIEND - CAP'I;IVITY"
oomsenss 5 OF your life

FAMOUS INNOVATIONS

in captivity.

WRITING FOR




At first glance, it's just a house. Everything is untouched.

The table has been set and the television is on. Not a trace

of the genocide that tore this sleepy town apart last night.
Almost on cue | hear a crash somewhere in the house.

| follow the sound to find a kitchen torn apart by bullets.

| realise too late that | am standing in a pool of congealed
blood. The bodies of a young couple lie facedown on the floor.
My stomach lurches. | spot a large rice canister in the corner.

WRITING FOR DESIGN | WRITING FOR POSTER DESIGN (CAMPAIGN)
e lid has come 0 at was the sound | heard. | peer inside

“BEHIND THE PHOTOGRAPH"

er cheeks tear-stained and whispers a single word —
MUMBAI PRESS CLUB ; .
viaa'. | fight back tears of my own as | reach for my camera.

FAMOUS INNOVATIONS

S up



| hear the bullet before | see it. It whizzes past my ear like

a deranged wasp, cutting through the shoulder of a man in front
of me. Before | can react, two more shots are fired. One shatters
the man's kneecap and the other kills him, exploding his face
into fragments of bone, blood and cartilage. The impact throws
him back on to the rock littered street. Next to me a young
girl in a pink hijab screams. My ears ring as the police thump
their batons rhythmically on the barricade. The rioters surge
forward, enraged. A man runs past me screaming. | barely make
sense of this when my nostrils fill with the pungent reek of petrol.
A lighter clicks somewhere and the man goes up like an inferno.
| jump back startled as the camera slams against my side. | set

the aperture high to make up for my trembling hands.

WRITING FOR DESIGN | WRITING FOR POSTER DESIGN (SINGLE)

“BEHIND THE PHOTOGRAPH - RIOT"

PRESS CLUB

MUMBAI PRESS CLUB

Bladography exhibition, 11 to 21 February 2019
FAMOUS INNOVATIONS 5 House, Mahapalika Marg, Azad Maidan,

ort, Mumbai, Maharashtra 400 001



Day two in paradise and hell has come to stay. Tsunamis don't
believe in survivors. The seagulls cackling overhead seem

to acknowledge this fact. | shiver, the shirt damp and sticky against
my back. A solitary wail from the far end of the beach catches my ear.
| follow the sound, wading through a nearly seamless carpet of hodies.
The nauseating stench of rotting flesh and salty air threatens

to bring up hreakfast. At the edge of the shorelinge | see a woman
screaming herself hoarse, arms spread out on the sand, her saree
bloody and tattered. Partially buried in the muck, lies the corpse
of a young child, no more than five. His left arm has been torn
from its socket and his torso is twisted in a position that sets my

hair on end. The water laps at the tiny body, greedily threatening

to reclaim it. | suddenly become aware of the camera on my shoulder.

WRITING FOR DESIGN | WRITING FOR POSTER DESIGN (SINGLE)

“BEHIND THE PHOTOGRAPH TSUNAMI”

MUMBAI
MUMBAI PRESS CLUB PRESS CLUB

Photography exhibition, 11 to 21 February 2019

FAMOUS I“NOVATIO“S Glass House, Mahapalika Marg, Azad Maidan,

Fort, Mumbai, Maharashtra 400 001
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DESIGN FOR BOOKS | TRADE COVERS {EIEGLE}
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“BHAUNRI”
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HARPERCOLLINS PUBLISHERS INDIA
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QUESTION THE LIES.
QUESTION THE TRUTH.

i QUESTION THE PROMISE.
QUESTION THE DUTCOME.

DUESTIONS ARE POWERFUL. i

QUESTION THE ﬂl;THII.
QUESTION THE APATHY.

Trust and credibility are at &n all-fime low fior journalism. Fake news, social media and selective repartage are 2 big factor in this |
Mumbar Press Club wanted to address this. Through therr Eedink Awards platform, we decided to remind the pournalists thal i
quastions are the most powerful weapon that they have With 3 question, they can not only clean up the chaotic web of fake of

distorted news bul change the nartative. And we showed how jommalists kave been doing it for a long time [

QUESTION THE SILENCE.
QUESTION THE WBRDS.

Historically mmportant events like the fall of the Berlin wall the Vietnam war and many other world-changmng events. all i
happened becase 3 joumalist asked the night question. The campaign was created with mspinng video foofage, photojowrnalism =
and real reportage. Ttimmed a erisis into a celebration and a remimder of what good joumalism is all about

-festions ars powsrful.
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Ather’s believes In
thoughtfully designed a ;
products, with
' user-experience at its realm.
.@. This philosophy is well
. captured in the concept
“Designed. Not Built”.

Watch the Design film &

L]

DIGITAL DESIGN | WEBSITES

An electric ride

philosophy of bemg clean, 29 et 80 kmph &8 7E km
purposeful & genuine. 0 to 40 kmph Top speed Range
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“LAUNCHING MANGAI.YAAN - R
FROM EVERYONE'S POCKETS"
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